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Abstract

Knowledge is accumulated by studying, researching including practical skills,
knowledge or information that gained through experience, through hearing, listening
or practicing in the various field of knowledge (Dictionary of Royal Academy, 1999).
Foreign Organization Survey finds out that most of the knowledge is distributed in
personnel for 42%, in paper documents for 26%, in e-documents and database
system for 20% and in internet network for 12%. However, in Thailand, the survey
finds out that most of the knowledge is distributed in personnel up to 70-80%
because data recording in documents and information system is not as commmon as
in foreign countries. Therefore, the priority of knowledge management is to manage
knowledge in personnel (Tacit knowledge).

Kasetsart University recognizes the creation of the Knowledge of the Land
for sustainable development by giving priority to the research and creative works.
Their policy is to support the instructors, students and university’s staff in producing
research outputs, creative works and innovation continuously as well as to support
common research. Kasetsart University which acts as a support agency and
knowledge center has gathered various field of knowledge for the benefit of the
public and believes that the knowledge caused by work experiences, research,
innovation development, creation of works, learning, participation in an activities and
practices of the instructors, students and alumni are considerably valuable.
Therefore, the Library brought out the knowledge from various individuals and
composes all these knowledge into the new collection of knowledge that can be
developed further and has become the intellectual cost of the organization. These

collections of knowledge will be useful for the nation in the future and all these



knowledge will be transmitted to the public through Social Media such as Facebook
Live on the fan page of Kasetsart University Library and YouTube Channel known as
KU Library which the program broadcasting on named as “KULIB Talk”.

From KULIB Talk, Kasetsart University Library has succeeded their purpose
of transmitting all these knowledge to the public through social media. As shown in
the total number of viewers from 6 live videos (Updated Oct,16th 2018) is 13,154
times and the total number of participants while the live video is broadcasting on
such as asking the questions, Shares the live videos or click the likes for the live
videos is 1,687 times. The outcome of the highest success is that the university
personnel including the public are interested and aware of the sharing of knowledge
to others. Ready and willing to tell others the story of their success which would
inspire others in creating creative works and inventing new innovations that will be

helpful to the country in the future.
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Lesson Learned, Knowledge Sharing, Knowledge Transfer, Inspirational,

Knowledge Acquisition, Social Media
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