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The Development of Promoting the Utilization of Information
Resources by Applying 7Ps of the Marketing
Mix and AIDA Model

Avnsd unsnilnsand

dlinveayn unnIngdededinl

e-mail: nicharee.n@cmu.ac.th

o/ 1

UNANYd

dilnveaynumInedeideddal iusnisninensansaumenngvuuuieliu
Y a P 44' v & o W a A | a v
vivsdunawile uazielmdulunuunuaudidguest 2560 wosnmsasasunsly
nineInsasaumAdIULY Jejutiunisdaasunisldninenns 2 Bianvsednduiums
Facebook lagldvdnnisnienisnain 7Ps uag AIDA model snldiiefagaaiuaulaves
Asuansuneliiianisldninensauasuinisvesaudaumaniamile

NNSUIEYNALTNgufnansnatnunldlunsinvideannsadiegranisun
NSLLERTASAINTINUIN HN1SIDERTULNIUNIG Facebook 1ndle 644,453 Ay Faund

Y d' Y o= A ¢ = Pal a a

wnAnadslunMsiniedevesgudaumaniawmilengi 1,484 Au uazilveanisnagnlalaie
55 A3 MFAiNIIuIUNTNegNlumALRNTUINGY 928 W 1,726 59 nneluszezian
2 Ju uiweanisiiguteyanunainisidnldadslunsazifouiiuanyseann 1,484 A
TReraINSHewnsTuumMsnddluiauiiunandusiuiu 42,136 A9 LT wandli
WudvEnaveInsruadinundnaionssuiveaywd

AdALY:
ATAWASUNTIINTNYINTANTAUMNA, N1TUTLIFUNUS, @IUNFUNIINITAATR, TPs,
AIDA Model, Facebook, Google Analytics

Abstract
Chiang Mai University Library provides printed and electronic resources
about northern Thai by Northern Thai Information Center. In 2017, "Northern Thai

resources promotion" is the one of library’s plan. So, we focus on promote the
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electronic resources on Facebook by using The 7Ps of the Marketing Mix and AIDA
Model for attract the user to know and desire to use our resources and services

The result show that, our case study media shows the power of social
trend that increase the reaching number to 644,453 people. Normally, the reaching
number is about 1,484 people per media and this media can get 17,410 likes, from
normal 55 likes per media. Moreover, during the promotion of this media 2 days, our
page can get page likes from 928 to 1,726. Google Analytics can track the number of
using per page 42,136 times

Keywords:
Library Promotion, Utilization of Information Resources, Library Marketing,
Marketing Mix, 7Ps, AIDA Model, Google Analytics
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