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Abstract

The format of the diffusion of knowledge has been changed rapidly in the
21°" century. Library of the Faculty of Medicine, Chiang Mai University has embraced
the essence of social media inclusion such as Facebook and Line to increase the
efficacy of service engagement to the library’s users. In order to further enhance the
library outreach via continuously improvement through identification, collection and
evaluation, this report discusses the usage of the library’s social network sites (LINE
and Facebook) in the form of number of users, reaction to post, comments received,
Post sharing, Other Clicks and Post Views in the period of 20 months from January 1%
2017 to August 31° 2018,

It is found that the user joined the library Line group in the rate of 15
person per month while the rate of leaving the group was 0.5 person per month.
Moreover, per monthly 25 posts on Facebook, Like was received 17 times, Unlike 10
times, Reaction to post 3,646 times and Post views 26,720 times. As can be seen
from the study, the application of social media has greatly enhanced the access of
users to the information of library service. In addition to the higsh number of
responses received, the number of users was in constant with direction of steadily
increasing. It can be concluded that social media as a user’s engagement and library
outreach tool has proved to be highly efficient. Furthermore, academic librarian
could improve and gain new skills on social media sites engagement and

management to promote library’s service.

Keywords:
Social Networking Sites, Information Distribution, Library Outreach,

Facebook, Line
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